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The EPA’s Smart Location Database, created jointly by EPA and Renaissance, helps quantify accessibility throughout the country. This particular map shows how many jobs can be reached by car in 45 minutes, though the score in the legend includes a distance decay formula that values close-by jobs more highly than jobs farther away. Creedmoor’s score is generally in the 40,000-50,000 range.



Creedmoor’s regional job access score is roughly similar to much of the Triangle’s suburban communities, though is on the higher end of that spectrum.
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Using 2013 Census data, median home value per bedroom can be estimated. Looking at the regional access peers, home values are generally highest in the southwest and trend lower as you move east. Creedmoor looks to be on the edge of the more expensive part of the region, but has a lower than average home value.
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Merging the job access and home value data provides a job accessed per dollar metric. Nationally, this number is around 0.75, and Creedmoor is above that threshold, suggesting that home values have room to grow even without other amenities.
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The consumer profile looks at socioeconomic data, both current and forecast. 
Population is forecast to increase from 4,124 to 4,328 between 2010 and 2020.Housing units are forecast to increase from 1,728 to 1,847 over the same period.Median Age increases from 36.5 to 40.9, with the 55-74 year old age group becoming an increasingly large part of the city, from 16.7% in 2010 to 23.1% in 2020Average household income is forecast to increase significantly, from $62,129 in 2015 to $71,813 in 2020 (note: amounts in current dollars)
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Data source: ESRI Tapestry Segmentation. This data classifies neighborhoods based on demographic and socioeconomic characteristics. It can help make general estimates and predictions of residential lifestyle choices and spending habits.The four lifecycle categories identified as predominant are all fairly similar, and include middle class families and new empty nesters. These groups show an interest in recreation and outdoors, as well as home improvement. They spend a little less than the national average on the major purchasing categories, but do show some affinity for discount retail and family restaurants. 
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ESRI market profile compares residential spending potential with retail sales to help identify retail gaps. Consistent with the lower than average expenditures identified in the tapestry analysis, there are many retail gaps in the city, including clothing stores, home/garden furnishings, full-service restaurant, and general merchandise. Other gaps exist, but at amounts that suggest that a new store may not be warranted. Only auto parts and limited-service restaurants (fast food) have a negative retail gap, which means there is more money spent at these stores than city residents alone can support
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While all early findings may be refuted as more analysis is conducted, there seems to be reason for optimism about the merits of public investment’s ability to spur private investment. Home values are low for the accessibility returns – though access to Raleigh is almost certainly more tenuous. Retail gaps match socio-demographic trends. And economic forecasts predict increases in wealth and younger empty nesters / retirees. 
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